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University of California Los
Angeles
( & UCLA media kit
p.7,9,11)

Instagram post*3

Instagram story*6

Facebook post*1

X (Twitter) post*1

Website banner ad*1 (100K view)

Half page print colored*2
Kiosk*4 (1 month)

Influencer (1 month)

University of Washington
( &, University of Washington
media kit p.4,7,8,9)

Instagram (post + reel + story) *3
Newsletter ad*3

Sponsor content*1

Half page print colored*2
Kiosk*6

George Washington University
( R, George Washington
University media kit p.4,9,10 )

X (Twitter) post *3
Instagram post*3
Facebook post*3

Newsletter ad*3

Half page print*2

Princeton University
( &, Princeton University
media kit p.5,7,8,10)

X (Twitter) post *3
Instagram post*3
Prioritized Email Newsletter ad*3

Sponsored article*1

Kiosk*4 (4 week)

Half page print*2

UT Austin
(R, UT Austin media kit
p,13,15)

Sponsor content*1
Facebook*3
X (Twitter) *3

Newsletter ad*3

Half page print*2




University of California Berkley
( |, uc Berkley media kit
p.6,7,10,12)

Sponsor content*1
X (Twitter) post*3
Instagram post*3

Newsletter ad*3

Website banner ad*1 (100K view)

Half page print*2

Harvard University ( &
Harvard University media kit

p.5,6,7,10,13)

Instagram post *1 (3 week)

Facebook post*1 (3 week)

Newsletter ad*3

Sponsored Content*2

Half page print*2
Kiosk*1

Northwestern University
( &, Northwestern University
media kit p.3,4)

Website leaderboard*1 (1 month,100K view)

Twitter post*3
Facebook post*3

Newsletter ad*3

Half page print*2
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